Social media and propaganda

Social media and psychology

Journalism practice and internet/social media
Film practice and business

Privacy issues

Gender, race, ethnicity, sexual orientation, and/or class in relation to
online media

Advertising: social, search, and audience effects
Business models for media organizations

Virtual Reality

Mobile communications

Online media and politics

Emerging tools for media production

Media law

Music: production and business practice

Public Relations: Campaigns, business, and firestorm management
Ethics: click-bait, trust or image manipulation

Digital persuasion techniques: information architecture
Algorithms and search/filtering systems

Artificial intelligence

Others:



